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Abstract

This article identifies lexical items that are frequently used by Japanese learners of English at an
intermediate level, with students writing a review of a product used in their daily life. The research
was conducted by referring to the data collected from the learners to actual product reviews and
descriptions found on Amazon.com. As a result, students repeatedly employed several determinants

29 K¢,

and lexical items such as “this,” “shoe,” and “song™ more often than the data from Amazon. Based on
this result, teachers need to instruct Japanese learners to use more pronouns and more paraphrasing.
On the other hand, the Japanese learners used suitable writing styles in the creation of product reviews.
This means that they could understand how to employ a suitable style in a limited context such as
writing a review. Therefore, we find that the task of review-writing is used more frequently in lessons
because it allows intermediate Japanese students to learn writing styles in limited situations and gives

them a successful experience in English writing.
1. EUBHIZ

AROHE, MMl Ea—%2&] EVWITALELT, HEAAEFFFEELAV
SHEHBELRET S L AEMTH D, AEOMEET, Amazon.com (235 S iz EiED
VE2—XOREGLEBMT D, F, fHaOBRBETEINC LY, TOEMDLE2— 5%
T BT ENELot, EVRRADBEMNLIL, “.. product reviews are an important source
of information for customers to support their buying decision.” & Lackermair, Kailer, & Kanmaz
(2013:5) BBRARTWA, TABEH L Ca—-XOSH TR, THSORICR>T-EHRIcfT5
HEREDVE2—RRLNLZOBFETHD, “OHAX<T—L ' a—1 Facebook
Twitter & FIERIZ. ARBKIRRABE RRToND, | S WA, RAI, Kl (2013
2309 BERT S, TNLOMENHRETION, HERTORERL, HETBICLLLY
2—DFHTHD, L LEFRBICEBWT, BAAFBEOLSEREN > EBE O (5L
VE2—%E] LWVWITAEZEL TRET MR+ TiEy, TLEa—%2#E) &
WHERTIL, RS A NRRBEEOERII OV THEEEICEFLTLE L H5ANEST
D, TR, ZOTHEZELTOMEEREHD L EZD, £ I TARICBVTIL,
HERAFFERENV-EL L 22— 2 RICHEREAZFEEL, 2oMEERERE A
WAL LT, 1) HEDOHE COBRMEM L GEME, 2) FEEMENBE LA TR EEE
RALEENDL 3) UEMLEREER L KEHT. 03 2&x5f5, 12
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2. FEOEE

WXZ AT 4 ZIC8T 5 XIIZ VA, £DO—H L LT, Huckin & Olsen (1991) %2
5, TOXMERATHEIL, 474V ENMEE2BETEABRERZE~0OHE
BEEINHINLTHS, BlzxiE, p230 [ZFVWT, “...American readers expect routine letters
of inquiry to be short and to the point.” LB L. HEAANFEBHEIZ, BFLEIRRLRPV LY
BHDHZLEERTS, ZOXMOBITLL 8FEEZET, 1 ¥ —Ry FETOR L
DRBFEBCRGRERY, V7P P ETOMEID [LE2—ZEFES] ZLHB
EOTALVZD, FITHABBEREE N OEXFAT 17 E¥ETH LT, FA
RREEETLIREIRLILERDHDEEL, BANEEE~ORELITTo T

3. BAAZEHOBERERAOWRE

HATIILLT O HFETIT- 7=,
R AE: AEEIEORFAE I B CEEEEHEND L3Pk, —HRidR)
RMEFE - HERHIBR, BoORLELOLERHIZ>VWTOLE =z —2EFETENVTEH
bote, M, fIE, REED (BF) HEBOEAZF L, {EERRIX 20 58 Lis,
R OREIIES ITITIThR 2725, 65FN0 0 BREThH Iz, LEa2a—DAFAN
L LT, B5h0> advantages, disadvantages OREZ L TERITA L HIHELE, ZHIZID. W
BOEBMEETZADNLTHS, EblL, TERELY27—BHOF R (BE0ELH
mOFRBER L) LW THLB N FRIWEEE LY, HFLPa—%£5 L, HEEHE
@437 Windows i AntConc % AV o, Z DY 7 by =T 2B BRI, BITHRICE
WTOERAERERDY, EEEHLERCERTWE2LTHE, FEICHTZ 5 TH lemma
IbxiTo, ¥

TR ERAERROSE L $TH/2DIZ, 2016 F 10 AFRE T O Amazon.com @ [FRbL&2E
WKL Ea—] hbb—87—25BfH L, 7 ¥BRBIIHE > TRARC L2 EEY
BAMcT 5720, BIEBAEPBANSS (F 213, BHESETHIEL, RCRECER
HFOLEa—) 2D, WRBHEDIER L I-NECER L OWERK D72, 30058
FEBZALORERA LD, 3biza—RAL LTRIBEEL RS L IREEZMAT,

4. BERANFBEOBERERORMEER

FERRLLT, B FTO LBV THB, BEAAFEEOT—F L LT, BERIZ
2201 5L, HEBEIL BB THol, FEHIALEYEHOBEHRIT, BT
H5H, WEELSOLZBEEFEORLEIL. UToBYTh5L,

1.be (139) 2.1 (106) 3. this (76) 4.it(57) 5.a(54) 6.and (54) 7.to(51) 8.the (47) 9. have (33)
100f(32),50 3 TH D, ( ) IFFEEERT,

I HOEHBICEE < NETEIL. use, shoe, buy, good, model, dictionary, song, like, camera &
poTnA,
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F7- EEEFR %L . AntConc O keyword list #£8E % IV T, Amazon.com 7> &5l L= F—#
CHE L, £ORKER, HAAFEEOBRREHAEZELZRL-LORE 1 TH S,

1. ARANFBEORILL ¥ o —XEERICI T 58RI HE

Rank Keyness Keyword Frequency
1 295211 be 139
2 48.582 buy 21

3 48.344 song 15
4 44.178 shoe 23
5 39.328 model 18
6 34738 this 76
7 29.881 i 106
8 27.342 very 26
9 27.130 expensive 9

10 23.654 iphone 8

11 22739 50 32
12 22.193 fee 6

13 20.206 train 6
14 18.494 color 7

14 18.494 delicious 5

IIMBAATEI LR, 3RS, B, BAARESEEOLAERICEWT, 145
AT AT E VoI ROFBIRATLY ERNICAVSORE] LWH L ThB, Flt
X, R 1 LD be BIFA L SHED model, 6 i this % FV T, I will introduce the latest
model of the iPhone. This model is.... &\ o7& ER T A{EM A Amazon.com 255 L
T =2 E0BNENIZLTHD, RRICEITBOLE (song, shoe, color) 12T h
FRROERVZ D, BT, BFTIE, 2L buy, 13D train RBEIZEH S h T
Do buy ICBAL T, VE2T7—BHPASDOVEa—XOHBHEETEDIC,
“I bought this product and....” L W3 TET, EEICBALZEEZL BRTEZLBEH-T
PHIEEEZLND, main KELTLEALLZARSRELERALT, LEa7—0EL
ZFtrain  LAFEEZRRL D CBHEFEREN L ZE2 NS, B0, BEAS

(expensive, delicious) DFEFRIVIZBVTHLRILSEDORVIERLBL LN, B, B
mDEEDR I ONTHRRD L X2, FREHEZDDIT expensive & FIV B2 LA
ABEEEIZ WO D L THB, A (2012: 237-38) TiX. Hasselgren (1994) % 3|H
L MFEEIBRUICAY OBECLRALETHICER TS L~ EC, [BESE
KHA FEENANBRMICL, SEMICLEZI LI MYy 2 Xic & 0 EEY - BEMIC
KELRLTHD) Light s, REOKRL, ThETHT3b0L 025,

tiRosw, BEE. BRAOM, AFREFED 1 (R LTI LFECKERLE) biERE
ERENIED TR AT, BEFFETIIRL, THEE I1HEDS X HBRICARL
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TWhLEZBNS, £z, BlfEDso b 1N AT, BEHYL L VBFT =012
BRICER SN2 EZLRD,

EDIL, KRBT AT 4 VIEEOBEN D, F—F & UTHMH L& X2 0B bt
L7z, XELEDEXE LT, AFOBEREY LBROREOR—Brm AR b, 727
L. EiE @&, ANELV S XOEERSREL TOIRIEA LN T,

5. &

ABAREREHEZIRA L LT, 1) BEDSHE TORREMEM & SR, 2) FREME
NELATHLBEER L FEEAOMRI., 3) LR ERE BB LI-KH D3 RE
25,

51 HBEOBREH COFERSEHR L MR

HEOHKERNG, #] - PROAFFEHFEFE BV T, HRLE=2—2EL) LI
EOBEIZ, BAORE>TNWAEE - LEONBREFELFRT A2 EBTETHL LW
R B, ¥ HENICHIRRHED BRI, £FOBERELIE LBFEORIL, HET
Hoa_EFE@AOKN, BERTOonr—2 2 2 EZF L, LY BRLRRFA~OBEIN
2 (HX, AW, pIER S ZhCE AT REOELO I ARYUELALEDHD
ZEREETHS, L L, SEHOBE T, XOEBERBHFHTHLLHH. BIEEZEHL T,
HHBEBSEFICERLONDIBNTE 72 A BNED 2T, BERDPEE - BEFERTO—
EORBEFELZTLREES, FEFETAL., LV EFa—XO0o—HBlR27+—~< > b

( advantages, disadvantages ) %72 L HBEENNIE, NESER—BLAEXELHE
XTELZLEBTELOTH S,

—F T, AEER» S II4AFOBRREROBES B TES, 2 XHBEMAETOZ A7
AV TREEZTLETTEEKELRNTHA I, RERMCXELEOREBROEE

DS EFFT, FOH T, iPhone 72 & O R4S this smartphone... & V> P IERTE+A TRIO
BE, REFICEEZBZLZZ LB TES, be HRAIZAVRVWETIEERTELIHRELH
BILERARANREEECERCEI IS ERITZ I LAHBEBRBLLETHD,

52 FFE/ELE LAV HBEER & B0k
WE D ZBWTIE., @ PEROBARAFEREEN HEml Ea—] 2E 203227
PRLT, B8, WEMRIITSIEHAELTHWA I 2R, LML, FhET ISR
FEMBEIE DO TR, PR ZF X OFHE., RSB R Z A0 L RIS
BUETHSH, [bEa—2EL EWH3FR7IT, BARARERENELTELE -2
EFE L TREAREE, AUNEEEI N EERITLIOICEL TS EEZ S,
FOBEL, HEORRNL, TLEa—%EL] LWSITHARKIE, BARABESERN
—~FEREBENTWE LEZLNIDLE, BTFEBEIV VoEa b a—F 1 FOLE
FRETCHAAERBTCHATWAFRIELRHL, TORD, —FEREDRF £ NLOREBER
WHAE L LTHEENRNBILE LRETES, FLTHRERLEL LT, 74—~y P &
L TR, advantages, disadvantages fZFRIT5. LWL orKIEROXERRN L FEE L
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L, TOBRICEINT, XEEXENTHH S, 29752 LI0k0, #EIL 500
M EE, IFALEET, BB THHRBE~OBELELIT) ZLPABICTE S, &
BLLT, PROFEZEHIC —EDOXBERERTEE) EWOIRIBRE S L2 RBEE
~DEF =L a VA LE~EORITLNBAEERH LD THS, L L. REOEREDISL
. AARAREEEIT. B0 Py 2 CBEEBMOAR, B, BEEEBVELERL
TWie, ZTOMEE LT, BB THD AREICBW T HEREOSFEEIC U CBIOMEVE]
EHAHD, TOED, AARE, EEEHEIZEBWC, EEECEUERS2FER L TOXEE
EERETALERLHS S, ThICEEL T, 883, BHRBOBE LU 2HEEBRELR YT
#HEmTaAaZLbRDODENS,

53 LM EZREZR L ABEE

WE),2) THRAMIZ LIZMA T, BERKESLIE, — AR I, REIE buy, train &1 o
TEFBREREN WL, ZOBEAE LT, [V Ea—0REHEET-HIC, KEICL
a7 —BEN (BROHEE2Y->C) BA-FERLEILZEH/VICHAFRT L LBHA
T%élkﬁﬁkﬂmﬁ%#%ifh57¥E#%5 Fie, BIF so BREHER SN,
IHLLEEREGEE ST, BoONGE2HREICT o0, BEALYEHEL2ITH
f&%&ka%xTwéTm&mbé FATHRIZBNT, AEBEHELITO LT, BE
EHEXBEFICOVTOTLARERIIOVWTHLULNS Z L3V, AARERSEEE
R LTERSNS LD L LT HZ I, Tuleja(2017:166-168) %> Helliwell {2015:44) @ high-
context culture & low-contextculture DFENH D, » LEOBRFRFOMN L E2—
OIEFELEAES, LE2—OEERMAIKIC/AES] L) B TRKRERBES ICERICHN
b, BEEREEEICREFOERB L ORWE Lns, Hilos bzl LT, BE
L EEL S RIINERERWIES S,

6. W

ABIZBOTHPRL~AMCBTAARNEGEDS RV 2 —XEEC] SV AEE

FHELT, POLIBRBREMRLIT-EVRE L, AECKR, —Ho4H, BhF, BE
ARERIERAINEZEBHELE, FLTZORENS, BFELYDL SRS EEBEL.,
(L Ea—X2 B TABELTAT 4 /BEIBOCEDTH A0 Hm U, &
RECBITHBRFEAFEOSH L. ARARBEEORRICEE L2, FHRFE~OXHE
EROBEOR S LB ONDMIHERBRISEHORBEEA~LEND Z L 2B, KRO,
ERICAVWONIZR LT — 2 RBICBWT, LOBEEOBEVWIHETA & TIILELS,
SRIIBERRICED, ARAAFERECE - TORELT AT 1 27 OENRIEHE L 13TH
FERTHOLYTH D,

2

1) féske, BARADIEMMICIIT S A2 R, B % 9.0 & 4 5 native speaker & OHEEOHIEE
AHBELTHLRENo, L LBEAETR, HEEEEMTCORBTCOLIERY LB H 5, T
HREDERFRLILER LD, FEARTCHEREORBL Ca—XEBHE LD, ZOXOBRBEENR
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RENFBEECHOLPAATHL, 2 THRLBRLOXIEOBEBVE LT,

) FLa=b—a yOREIL. - TREMP—FLHTORYRY REARBERTHD, Ll
ARBIZBNWTIE, LEa—XOSHrE NS BE»E [REXEZRN L LEBEFLLO0HAFE~DO—FH
rmaia=h—iar] LBETS,

3) AntConc XERD TV aA—F ¥ — (FIFV T M) Thd, ZOY7 My =TOF 7 o—Fit, 2018
4 12 H 14 BHRTE T, http://www laurenceanthony.net/software html X 0 &7 2o — FRE[fETH 5,

4 I BEEFOEREARBICRSFILEBLZS] LnHRTOatacsr—aidRrstsdz e
WTCED, (BRLELVE2—ZRT2aA X MIXLT, SHEMI0Y T2y ar2l5) T2 UM
Balamd—a BRERERICE. LVEROER., XERRIRDLNES,
5)high-contextculture IZRT B I a =4 —3 3 Tk, BRECEREE., a2~ 7, KREELHESHL
DRV LVCIVHFORLETHLEEND, —., low-context culture 233V TiIER, Rt FABRICE
BZRoTHPRL, #EHRLEORPY LVIKFELRWNEEAL,
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